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Alaska Departiment of Transportafion & Public Facilities

BRANDING GUIDELINES

The Alaska Department of Transportation & Public Facilities (DOT&PF) impacts every Alaskan, every day by

supporting asafe, efficienttransportation system so that all Alaskans may thrive. We help provide access to
goods, services, economicopportunities, each other, and the world.

An important element of presenting DOT&PF’s positive work is our brand. It’simportant to maintain a strong,
consistentidentity sothe department can easily and consistently be identified as an accountable, reliable, and

respected organization. Please follow these guidelines which are intended to assist DOT&PF employees,
contractors, partners, and consultants.

Using Our Name

“Department of Transportation & Public Facilities” isalong name. For brevity, many people drop “Public
Facilities” when referringto the department, butit’simperative not to eliminatethat portion of our name.
Publicfacilities are an essential part of our department’s function. Also, referring to the departmentas “DOT” or

“Department of Transportation” could cause Alaska DOT&PF to be confused with US DOT. Per P&P 02.02.020
the department’s acronymis DOT&PF.

Followingare acceptable, common uses of our full name and abbreviations/acronyms:

Full name Abbreviations / Acronyms
= AlaskaDepartmentof Transportation & PublicFacilities = Alaska DOT&PF
= Departmentof Transportation & PublicFacilities = DOT&PF

= Alaska Departmentof Transportation and PublicFacilities
= Departmentof Transportation and Public Facilities

Following are examples of department name references not to use:

Full name Abbreviations / Acronyms

ka DepartmentofTra fon PF = ADOTand PF = ADOT = AD
= Departmen ortation = DOT = AKDOTPF
€partment of Transportati = AKkDOTPF = DOT/PF

= AlaskaD ot Puff”

= D.O.T.P.F

Referencing the department name in documents

When referencing the department name in any document (emails, websites, publications), first list the full name
followed by an abbreviation in parenthesis. You may then use the abbreviation forthe duration of the
document. Example:

The Alaska Department of Transportation and Public Facilities (DOT&PF) reminds drivers
to be preparedforwinterdriving and offers tips fora safe commute.

DOT&PF follows asystematicapproach to clear Alaska’s roads of snow and ice by
categorizing every state-maintained road as one of five priority levels.

Branding Guidelines - updated Feb. 2019 2|Page


http://www.dot.state.ak.us/edocs_code/edocs_document_relay_nativefile_bydocname.cfm?inline=1&ddocname=DOT-JNU_122977

DOT&PF Logo

The official logo of Alaska DOT&PF is our mostimportantidentity element.
Consistent use of the appropriate logo will resultin an established recognition
of the Alaska DOT&PF brand. The logois not to be altered in any unapproved

way. To ensure accurate reproduction of the logo, always use or provide

digital artwork (as opposedto a scan or photocopy).

A linkis provided at the end of thisdocument so you may download logos for

avariety of uses.
Below are the colors used in the official DOT&PF logo:

PANTONE 123C

cmyk: 0 19 89 0

rgb: 255 199 44

html: FFC72C

Element: sky, state, ferry line, department names

PANTONE 2738C
cmyk: 100 92 0 1
rgb: 6 3 141

html: 06038D
Elements: ring background, ferry bottom

COLOR: paper or opaque white

cmyk:0 0 0 0

rgh: 255 255 255

html: FFFFFF

Elements: mountain, plane highlights, ferrytop,
windows, road

COLOR: process black
cmyk: 0 0 0 100
rgb: 35 31 32

html: 000000
Elements: inner & outerring borders, various

outlines, waves, road line, tractor tires &
exhaust, plane prop
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PANTONE 179C
cmyk: 0 87 85 0
rbg: 224 60 49

html: EO3C31
Element: airplane

PANTONE 544C
cmyk:27 41 1
rgb: 189 214 230
html: BDD6E6
Element: water

PANTONE 2320C
cmyk: 25 69 97 54
rgh: 113 70 35
html: 714623
Element: facility

PANTONE 7482C
cmyk: 90 0 93 0
rgh: 0 159 77

html: 009F4D
Element: grass

PANTONE 2018Caka “Safety Orange”
(PANTONE P 30-8Cis acceptable)
cmyk: 0 58 95 0

rgb: 255 117 0

html: FF7500

Element: grader
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Logo Use

The official logo of Alaska DOT&PFisto be used accordingto the basicguidelinesillustrated in this section.

Please read thoroughly before using the logo. If you have questions aboutlogo use, please contact the DOT&PF
Communications Team.

Clear Space

A minimum amount of clear space mustalways surround the DOT&PF logo to
separate itfrom other elements such as headlines, text, and imagery, as well as
the outside edge of printed and electronic materials. Proper use of the clear
space ensures visual impact and legibility of the logo. The minimum clear space
should be at least one-eighth the height of the logo.

Logo Color Variants Example of clear space around logo

The primary colors of the DOT&PF logo are offered on Page 1. If a variationis needed, the following versions of
the logo are available to ensure brand integrity across awide array of applications. If the logois placedona

background colororimage, there shall be a strong contrast (e.g. black logo on a yellow background, whitelogo
on a dark blue background, orange logo on a white background).

STANDARD COLOR LOGO
STANDARD COLOR LOGO ON DARK BACKGROUND

GRAYSCALE LOGO ON GRAYSCALE LOGO ON
GRAYSCALE LOGO DARK CONTRAST BACKGROUND LIGHT CONTRAST BACKGROUND

o

Sarpymd
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Logo Color Variants continued.

BLACK LOGO ON REVERSED LOGO (WHITE) ON
DARK CONTRAST BACKGROUND DARK CONTRAST BACKGROUND

BLACK LOGO

BLUE LOGO SAFETY ORANGE LOGO MEDIUM GRAY LOGO

PANTONE 2738C PANTONE 2018Caka “Safety PANTONE Cool Gray9 C
cmyk: 100 92 0 1 Orange” (PANTONE P 30-8C cmyk: 30 22 1757
rgb: 6 3 141 is acceptable) rgh: 117 120 123
html: 06038D cmyk: 0 58 95 0 html: 75787B

rgb: 255 117 0 grayscale:K=65%

html: FF7500

Resizing the Logo

Adjustingthe size of the logo will sometimes be necessary. Be certain not to distortthe logo when changing the
scale. In most applications, you can use corner handles when clicking onimages to enlarge or reduce the image
proportionally, butyou may need toalso hold down the shift key while dragging the corner handle.

NO YES!
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Incorrect Logo Use

Following are examples of incorrect DOT&PF logo use. Please avoid altering the logo in any of these ways.

Do not fill thelogo with Do not change the color of the Do not distortthe logo.

analternate color. logo except to an approved Scaleproportionately.
colorvariant.

Do not placealogowith a Do not alter colors of the logo. Do not apply filters to the
white box on a colored logo that distortcolor or
background. (Hint: use a texture.

logo with atransparent

background)

Do not add text to the logo. Do not use a poor quality logo. Do not use the old version
of the logo (includes
bevels and shading).
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Use with Other Logos

When used with one or two additional logos, the visual weight of the DOT&PF logo should be greaterthan or
equal tothe visual weight of the accompanyinglogo(s). Factors to consider forvisual weight are quality, logo
intricacy, contrast, color, and size. Forexample, when considering color the accompanyinglogois full color, so
shouldthe DOT&PF logo. When used with more thantwo otherlogos, if appropriate, the DOT&PF logo should
be treated as the dominantlogo. When used with logos of non-state partners, the DOT&PF logo should maintain
equal visual weightand should not be seen as subordinate.

Example: Use with one additional logo. While the two logos are not exactly the same size, the logo on the left has
comparable visual weight and is sized similarly to maintain balance.

Copyright & Trademark Notice

Pleasevisitour Policies pageonlineforinformation regarding copyrightand trademark: dot.alaska.gov/policies.shtml

Use of the Alaska State Seal

Alaska Statute 44.09.015 Use of seal without permission prohibited.

(a) A personmay not use or make a dieof impression of the state seal for anyadvertising or commercial purpose,
unless written permission has firstbeen obtained from the lieutenant governor.

(b) Violation ofthis sectionis a misdemeanor, and upon convictionis punishableby a fine of not more than $500, or
by imprisonment for not more than six month, or by both.
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RESOURCES

Downloadable versions of the logo have been made available foravariety of needs, including print, web, and
merchandising. You’ll also find Frequently Asked Questions, and the latest version of these guidelines. Please
visit: dot.alaska.gov/branding

If you have a special need forthe logothatisn’taddressedinthese guidelines oronthe website, contact the
DOT&PF Communications Team forassistance. dot.ask@alaska.gov

As youwork with these guidelines, we welcomeyourinput. Please direct all comments and questions to
dot.ask@alaska.gov.

Branding Guidelines - updated Feb. 2019 8|Page


http://dot.alaska.gov/branding
mailto:dot.ask@alaska.gov?subject=DOT&PF%20Branding%20Guidelines
mailto:dot.ask@alaska.gov?subject=DOT&PF%20Branding%20Guidelines

